
How to Create 
Sales Content 
That Converts
using the Customer Copy Code™



Why Sales Copy Doesn’t Work?

• We talk about ourselves
• We guess
• We talk AI to AI
• We pitch instead of listen

• We do what we’re “supposed” to do 
• We’re afraid of being annoying

• We talk to each other
• We don’t give it time



Comments without
clients don’t mean
anything.



Customer Copy Code™



The Core Principle

Great copy is mirrored language

If it sounds like them, it feels like them.



Saying exactly what
your buyer is already
thinking. 



Where to Find the Code



Sales calls
Private groups
LinkedIn reviews
Reddit (not LinkedIn)



What’s the last
objection you heard
from a client?



Customer Copy Code™
Formula
• Problem – what’s in their way

• Emotion – how they feel

• Desire – what they want instead

• Language – the actual words they use

• Positioning – how you become the solution



“Sticky” Copy

• sounds natural, candid, human
• makes you stop and re-read
• is unpolished and raw, not “polished”
• addresses real-life objections
• speaks to desired outcomes
• dares to say what competitors won’t



Where You’ll Listen
• in Amazon book reviews
• in any product or service reviews
• in forums and subreddits
• in blog post comments
• in Facebook posts & comments
• in survey data
• in interviews
• in user-testing sessions
• wherever your prospect is unedited



Where Not To Listen

• in Tweets (character limit = edited)
• in competitor copy
• in old, outdated data
• in team / client interviews that feel scripted
• in places your ideal prospect isn’t sharing

• in AI written comments or posts



You Should Avoid...
• summarizing instead of copying and pasting
• copying everything you like 

• getting discouraged when it takes a while



Extract the Patterns

• in Tweets (character limit = edited)
• in competitor copy
• in old, outdated data
• in team / client interviews that feel scripted
• in places your ideal prospect isn’t sharing

• in AI written comments or posts



Grab Your 
Free Resources

Scan this QR code or go to: 

https://linktr.ee/DianePrince



Live Copy Demo
What’s the pain? 

What’s the emotion? 

What’s the language we’re hearing in the wild?







• pain
• emotion
• natural language





Copy works, not because it’s
clever, but because it’s true.



Ask for opinions, 
not problems.



The magic isn’t in
writing better. It’s in
listening better. Your
clients are telling you
everything you need.
You just have to find it.



• pain
• emotion
• natural language



my client prospect wrote this review
of an employee on LinkedIn. I want
to use his words to present a
(fictional) MPC. Write an MPC email
with a fictional candidate for a
Cardiac Catheterization Technologist
and make sure to use exact words
from this review









How have you made a company
money?

How have you saved a company
money?

How have you improved a process
or procedure? 



Grab Your 
Free Resources

Scan this QR code or go to: 

https://linktr.ee/DianePrince





when you realize
there's a lot of bad
and some good in
your leadership
style...









SCHEDULE A WEEKLY 
 “CUSTOMER COPY CODE” 

WRITING SESSION



Where to Use
Customer Copy Code™

Cold outreach emails

LinkedIn content

Sales decks

Landing pages

Proposals



You’re not selling
staffing. You’re
actively listening and
solving real problems. 



Wrap-Up and Final Tips

Start a bank for
Customer Copy

Copy/paste from call
transcripts and Reddit

Rewrite one sales email
this week using the Code



Grab Your 
Free Resources

Scan this QR code or go to: 

https://linktr.ee/DianePrince


